ARTSEE

Artsee is more of an eyewear consultant than retailer. Their patrons come for the
sophisticated curation of new and vintage brands from all over the world. At Artsee you do
not pick out a pair of glasses, you enter into a process that ensures that you will not only
walk away impossibly chic but with a look that truly complements you.
They have the experience to tell you what will look good and have no compunction about
being sure you know what looks bad!

“Artsee is a museum of eyewear, it’s a tribute to eyewear designs. I have everything from my personal antiques to European designs, all handmade and nothing mass produced.”
JULIO SANTIAGO co-owner Artsee Eyewear

THE ARTSEE EXPERIENCE

THE ARTSEE METHOD

The Artsee method
method isis about
aboutaarelationship
relationshipbetween
betweentheir
theirsalespeople
salespeopleand
and
their
clients.
A one-on-one
one on one
their
clients.
This
process leads from a comprehensive understanding of the needs and desires of the client, through
selection and
solution.
TheThe
goal
being
not merely style
and fabrication
fabricationtotoprovide
providecustomers
customerswith
withthetheperfect
perfect
solution.
goal
is not
but function and art.
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CONSULTATION

OPTIONS

SELECTION

EXAMINATION

FABRICATION

PERFECTION

Artsee begins by
working with clients to
understand what they
want and need. Their
approach is more akin
to a design consultation,
listening and asking
questions to get to the
heart of a clients’
desires.

Artsee’s collection is at its
heart about
connoisseurship and
curation. The sales people
are the conduit into this
collection, selecting items
from it that suit the
clients’ needs.

Choosing frames is about
trying. From the options,
clients are encouraged to
explore and extend their
expectations to find
something that suits them.
Ever vigilant, Artsee is never
shy about refusing to sell
frames that are deemed
unsuitable.

Comprehensive exams
are done by qualified
experts on site to ensure
that their eyeware works
as well as it looks.

Adjustments and lens
fabrication are all done in
house. For the truly
demanding, ideas can be
developed into custom
frames for one off
fabrication.

Artsee seeks
relationships not
customers. The unique
collection and exceptional
service bring people back
again and again.

© Openshop 2010

12 October 2010

THE ARTSEE
METHOD
Preliminary Concept Design

THE ARTSEE RELATIONSHIP

The most fundamental aspect of the Artsee experience is the relationship between the salesperson and the client. In
developing a retail strategy for Arstee that would be both dynamic (based on locations) but fixed (based on methodology),
Openshop
seized on this
relationship
as theexperience
first step isinthe
understanding
how to shape
any of theirand
shops
to ensure
that this
The most fundamental
aspect
of the Artsee
relationship between
the salesperson
the client.
In developing
relationship
remained
the
central
focus
of
the
deisgn
of
any
of
the
Artsee
stores.
a retail strategy for Artsee that would be both dynamic (based on locations) but fixed (based on methodology), we seized on
this relationship as the first step in understanding how to shape any of their shops to ensure that this relationship remained
the central focus of the design at any Artsee store.

EYEWEAR
STORAGE

ZONE

CL
I

T
EN

#1
PERSONAL SPACE
Clients remain in place
while salespeople move
between them and the
eyeware storage areas
to select and deliver
options.
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#2
EYE TO EYE

#3
REFLECTION

Clients and salespeople
are always oriented to
remain eye to eye during
the consultation.

Clients are always able to
see themselves in one or
more mirrors from the
client zone.

12 October 2010
Preliminary Concept Design

THE ARTSEE RELATIONSHIP

THE ARTSEE PROGRAM

The Artsee
Artsee program
program elements
elements are
are the
the distillation
distillation of
of the
the retail
retail experience into the spaces necessary to realize the
The
Artsee
vision.
Each
space
has
a
fixed
or
sliding
scale
relative
function.The
Thesum
sumofof these
these provide
provide the basic
Artsee vision.
a fixed sliding scale relative totoitsitsfunction.
template
for
the
planning
of
any
Artsee
store
throughout
the
world.
template for the planning of any Artsee store throughout the world.
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SHOWROOM

ART

STORAGE

CASH WRAP

EXAM ROOM

BACK OF HOUSE

The support and display
of Art is fundamental to
the Artsee philosophy,
reflecting both a
commitment to culture
and to design. This
space should be flexible
to accommodate ever
changing exhibits and
be integral to the
showroom space.

Dedicated eyeware
storage within the
showroom. Hidden but
accessible to both the
salesperson and the
client.

Actual point of sale
and/or processing.

Patient exam chair, eye
chart(s) and exam
equipment.

General storage WC
(where required) and
lens fabrication.

This is the public face
of Artsee
encompassing the
areas that the
salespeople and the
clients interact in.

* Figures represented in square feet
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ARTSEE ROLLOUT

Every
Artsee
store
must
bebe
unique,
while
embodying
thethe
fundamental
principles
andand
elements
thatthat
make
the
Every
Artsee
store
must
unique,
while
embodying
fundamental
principles
elements
make
Artsee
Experience
what
it
is.
To
do
this
the
Method,
the
Relationships
and
the
Program
remain
fixed
but
are
the Artsee experience what it is. To do this the Method, the Relationships and the Program remain fixed
processed
through the
lens ofthe
thelens
specific
its unique
demands.
but are processed
through
of thelocation
specificand
location
and its
unique demands.

THE ARTSEE METHOD

THE ARTSEE RELATIONSHIP
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Production Architects
ADAMSON ASSOCIATES Architects
A Partnership of Corporations
401 Wellington St. W., 3rd Floor
Toronto, ON M5V 1E7 Canada
Tel: (416) 967-1500

Every city has an energy
and spirit all its own. In
order to become part of the
fabric of a city, any new
Artsee store strives to tap
into this energy and let it
become an essential aspect
of determining the final
manifestation of the store.

THE ARTSEE PROGRAM
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Design Architects

Revision

SITE

GROUND FLOOR RETAIL
LEASE OUTLINE PLAN
200 WEST STREET
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DRAWN
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SCALE

DATE

PROJECT NO.

AA-0356-01

DRAWING NO.

REVISION NO.

PEI COBB FREED & PARTNERS Architects LLP
88 Pine Street
New York, NY 10005
Tel: (212) 751-3122

Neighborhood is
synonymous with client
base. By understanding the
intrinsic characteristics of a
neighborhood the designs
for new Artsee stores can
evolve to ensure that its
presence becomes a
dynamic part of the
neighborhood. A place that
is both of the neighborhood
and that helps redefine it.
Structural Engineer

MEP Engineer

HALCROW YOLLES
22 Cortlandt Street
New York, NY 10007
Tel: (212) 608-4962

COSENTINI ASSOCIATES
2 Penn Plaza
New York, NY 10121 USA
Tel: (212) 615-3600

Site is the defining
characteristic of any new
Artsee store. Not only a
shell in which to invent, its
advantages and limitations
are the grist that fuels
invention to create a unique
vision every time.

*LEASING PLAN BASED ON ARCHITECT'S CONSTRUCTION DRAWINGS. VERIFY ALL CONDITIONS IN FIELD.*

ADAMSON ASSOCIATES ARCHITECTS
A Partnership of Corporations
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Miami Beach...from its heyday as an art-deco jewel, it slid into poverty and decay only
to be revived by the unlikely celebration of this very decay as seen through the shades
of Crockett and Tubbs as they careened through its drug infested environs. Today Miami
Beach has arisen, rekindling its old glory with a landscape dotted with architectural gems
and traversed by a seemingly limitless supply of Ferraris, Rolls Royces and beautiful tanned
bodies.

THE

New

“Miami Beach is where neon goes to die.”
LENNY BRUCE

ARTSEE MIAMI

MIAMI BEACH
CONVENTION CENTER

+

+

LINCOLN ROAD
SHOPPING
LUMUS PARK

FLAMINGO PARK

CITY
MIAMI

NEIGHBORHOOD
MIAMI BEACH

SITE
1111 LINCOLN ROAD
Designed
to
serve
functionally as a parking
garage, the Herzog & de
Meuron building stands out
as a icon of Lincoln road
shopping strip. While the
seventh floor serves as an
event space, the ground
floor houses a diverse group
of retail tenants, including
Artsee.

MIAMI CONTEXT

Land Boom, Millionaire’s Row develops
on Collins Avenue. Carl Fisher’s Roman
Pools and Casino opens

Art Deco revolution begins

Venetian Causeway is completed,
Great Maimi Hurricane of 1926

Rise of MiMo

Urban Blight

Miami Vice

2010

1992

1983

1979
1980

1965

Fidel Castro assumes control
of Cuba, and Cubans begin
to move to Florida

Hurricane Andrew

2001

Scarface

1970

1959

1926
1927

1923

1920
1917

1913

1896

1870
Henry Lum & son Charles
purchase land for coconut
farming on Miami Beach

Mariel boatlift brings 140,000 Cubans to Florida

After attack on Pearl Harbor, US Army
soldiers begin training on Miami Beach

1960

Million Dollar Pier
is completed

City of Miami Beach is established

“Freedom Flights” begin from Cuba
Hurricane Betsy

1941

First house built on
South Beach

1886

Streamline Modern evolves from Art Deco
Amelia Earhart departs from Miami

The Collins Bridge is completed

1937

First known Cubans move to Miami

Art Basel Miami Beach is established as a major
contemporary art exhibit, sister to Art Basel
in Switzerland

Herzog De Meuron designs an
iconic parking garage on Lincoln
Road which houses Artsee Miami

MIAMI TIMELINE

Artsee Miami was designed as a counterpoint to the sun and neon drenched
landscape of South Beach. A palette of deep, dark tones is rendered with
materials that evince solidity and depth. These are offset by reflections and
hidden displays that shift and evolve to draw in the energy of the street and
provide a brilliant backdrop to the design and craft of the Artsee product
offerings.

ARTSEE MIAMI ATMOSPHERE

The singular moment of physical customer interaction takes place in the ‘core.’ This iconic
form was studied to integrate display, seating and product storage, leaving the edges of
the space free for circulation. Careful development led to the final form, rendered in solid
black Corian with an inset glass top. Three seating areas allow customers to step out of the
flow of the store and comfortably engage the sales associates who move from the middle
storage area to offer up options and ideas for the customer.

SEATING
DISPLAY

STORAGE
CASH WRAP

CORIAN BASE
GLASS INSET

ARTSEE MIAMI CORE

Custom wallpaper was designed
to evoke movement and extend
the perceived depth of the store.

Mirrored panels flow continuously
around the store, creating a jewel
like atmosphere while ensuring
that customers are always able to
test the look of their new eyewear.

Hidden displays reveal themselves
behind select mirrored panels
when activated by motion
sensors. Inside, each box is lined
in fabric and equipped with a
range of display devices to allow
Artsee to create a ‘wonderland’
of eyewear to match any look or
fancy.

ARTSEE MIAMI WALL

Artsee Miami is located within the new Herzog & de Meuron designed retail
center at 1111 Lincoln Road. While bringing to life all the elements of Artsee’s
unique retail experience, it embraces the vibrance and flash of its South Beach
locale to create a compelling shopping experience.
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ARTSEE MIAMI

The Artsee Miami store enjoys a variation in character from day to night, acting as a cool, comforting oasis in the day time, and a sparkling room of secret lights and colors at night.

ARTSEE MIAMI

A continuous band of mirror is activated by motion to reveal the jewel-like display cabinets within,
each clad in its own brightly colored fabric. As customers circumambulate the store, the boxes
glow, drawing viewers nearer to find the glasses within like hidden treasures.

ARTSEE MIAMI

The hand-crafted Corian form serves as the centerpiece of Artsee Miami. Its
niches form seating for the clientele while below its surface are drawers for
storage of merchandise. Its surface of glimmering, lustrous black serves as a
sultry background for frames on display.

ARTSEE MIAMI

Finishing touches are a trio of hand-crafted ceramic light fixtures and custom
wallpaper created expressly for the store.

ARTSEE MIAMI

New York City is fueled by two great passions...Fashion and Finance. The unfettered
capitalism of its banking empires is balanced by an equally robust mechanism to put all
of its wealth and culture on display. More than ever New Yorkers are citizens of an elite
network of metropolises worldwide that demand the pinnacle of refinement, sophistication
and creativity.

“He adored New York City. He idolized it all out of proportion...no, make that: he - he romanticized it all out of proportion. Yes. To him, no matter what the season was, this was still a
town that existed in black and white and pulsated to the great tunes of George Gershwin.”
WOODY ALLEN

ARTSEE NYC

CITY HALL PARK

+

+

WORLD TRADE
CENTER

STOCK EXCHANGE
BATTERY PARK

CITY
NEW YORK CITY

NEIGHBORHOOD
BATTERY PARK CITY

SITE
GOLDMAN SACH’S EAST WALK
Under the looming Goldman
Sach’s tower, lies the East
Walk, a pedestrian corridor
and outdoor mall. A bakery,
a wine shop, restaurants and
a cinema neighbor Artsee,
all sheltered by a luminous
awning designed by Preston
Scott Cohen. The offerings
of this space make it a
destination for commuters
and residents alike.

NEW YORK CONTEXT

Comissioner
plans the grid
of Manhattan

Completion of the “Greenward Plan” for Central Park

Start of construction of the Empire State
Building

New York hosts World’s Fair

The opening of Solomon R. Guggenheim Museum

End of Cold War

New York City Blackout

2010
1992

1977

1973
1965

The Twin Towers become the
hub of the Financial District

911

The Battery Park City is built on landfill from the
excavation of the Twin Towers

NEW YORK TIMELINE

2001

New York Yankee Roger Maris breaks
Babe Ruth’s home-run record

1961

1925

1904

1898

1892

1929

1873

1811

1789

1624
1664

New York is chosen as
the U.S. capital

Malcolm X assassinated

1959

King Kong attacks

The opening of the IRT, the
first rapid transit subway

Peter Minuit purchases
what is now Manhattan
from Algonquian Indians

Regular commercial television broadcasting begins

1979

New York becomes most
populated city in the world

1939

Boroughs consolidate to
form Greater New York

1941

Ellis Island opens to accomodate
drastically increasing immigration

1933

Duke of York conquers the
city and names it New York

The Goldman Sachs Tower is
erected, housing the newest
Artsee location

The palette for Artsee NYC uses intrinsically beautiful materials in such a way
that the natural depth and character of them is revealed. It should evoke a
bespoke suit, hand crafted furniture or a custom machine. The formalization of
the materials will flow from function, not from fancy, so that every part of the
Artsee experience is imbued with understated luxury.

ARTSEE NYC ATMOSPHERE

The new Artsee NYC will combine the standard program with the elements of
the Artsee Relationship. The exterior experience utilizes the advantages of the
new Goldman Sachs East Walk pedestrian corridor in Battery Park City to create
a dynamic storefront. Interior zones focus the back of house and exam areas in
the rear, leaving the main space of the shop open and flexible for display, sales
and art exhibition.

STEP 01

STEP 02

Exterior views focus pedestrians into Artsee with flexible
window displays.

Core elements rendered in grey are organized against the rear
wall of the space.

STEP 03

STEP 04

STEP 05

Yellow display areas will contain both storage for the collection
and feature areas with flexible displays for feature items on the
back wall and in the storefront.

The diagrammatic blue area defines the showroom with areas
of flexible display and lighting. Within, the pink area will be the
client zone with seating and mirrors.

Surrounding the showroom area, the translucent three panels
define the wall zones that will accommodate rotating art
installations.

ARTSEE NYC CONCEPT

Every Artsee store must be unique, while embodying the fundamental principles and elements that make
the Artsee Experience what it is. To do this the Method, the Relationships and the Program remain fixed but
are processed through the lens of the specific location and its unique demands. Like one large vitrine, the
Artsee NYC store utilizes tactics of display zones as well as various mobile display elements that create
flexibility to accommodate customer needs, merchandising variations, and rotating art shows.

{

+
MOBILE DISPLAYS

+
MOBILE FURNITURE

DYNAMIC LIGHTING

}
ARTSEE NYC ELEMENTS

The wide frontage in the Artsee NYC store offers the opportunity to create a wallpaper design that
would combine a robust pattern with a subtle execution to give the walls a gently undulating feel
as if they were in motion. To do this we needed to develop a pattern that would not overtly repeat
in the manner typical to wallpaper design. The resulting design utilizes an offset and interlocking
pattern that offers complexity and depth of experience.
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ARTSEE NYC WALLPAPER

The Openshop designed wallpaper is composed of three screens applied to the base
paper. The pattern, Amoebiance, is available for purchase on Flavorpaper (www.
flavorpaper.com) in a select range of papers and colors. Custom combinations are
also available to suit an infinite range of solutions.

SCREEN 3

SCREEN 2

SCREEN 1

PAPER

ARTSEE NYC WALLPAPER

As part of a day and night activated pubic mall space, Artsee’s window displays are a constant draw to
passers by.

ARTSEE NYC

On the back wall are two display cavities, which mimic on a larger scale the frames they hold. Designed
to be an all encompassing eyewear discovery experience, these apertures hold drawers for eyewear display and storage, bright lighting and mirrors are the rear for a complete shopping experience.

ARTSEE NYC

The artwork track, light boxes, mobile display elements and free-floating
furniture offer not only texture in the store’s landscape, but a deep reservoir of
configurations to suit changing merchandising needs.

ARTSEE NYC

